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production. From the outset this is misleading becanse Hoffman, Levinson, and
DeNiro all coproduced the ilm with their own production companies, thus lend-
ing their acting (and directing) skills to the film up front. In addition, the major
financial backer and distributor of the film, DVD, and VHS, is New Line Cin-
ema, whose parent company, Time-Warner, also owns CNN. Despite studio
spokespeople’s claims that Wag the Dog would not exploit allegations about Clin-
tons affair with Lewinsky, the Los Angeles Times suggested that New Line was
trying to capitalize on the troubles at the White House to promote the film with
advertisements that “seemed to draw comparisons to the real-life drama unfold-
ing in Washington.” * There was also an explicit connection between the people
involved with Wag the Dog and the president because several days before the
Monica Lewinsky affair became news, USA Today reported that President Clin-
ton attended a fund-raising dinner sponsored by Wag the Dogs coproducer Jane
Rosenthal.”” According to the Sacramento Bee, Barry Levinson, who was alse in
attendance, told the president, *I hope you have a sense of humaor.” Clinton, wha
hadn't vet seen the film, reportedly assured Levinson that his sense of humor was
“very deep.” ™

Although T would not got so far as to argue, as some media conspiracy theorists
have, that Wag the Dog producers knew of the Lewmnsky scandal before Matt
Dirudge, the n:unqlmnt-rate connection between CNN and New Line Cinema
makes this argument seem almost plausible. Regardless, Time-Warner “fran-
chised”™™ Wag the Dog through intertextual (or cross-promotional) publicity
throughout CNN% media formats and genres. CNN constructed a tie-in for the
film on its CNNInteractive Web site in which Internet users could win a free trip
to Washington, ID.C., and CNNs ShowBiz Today broadeast live from the Rlm’s
premiere. More interesting for my purposes, however, were the banner advertise-
ments for the DVD release of Wag the Dog that were strategically placed on the
front page of the CNN Web site, directly above stories about the White House
scandal. For instance, on August 1, 1998, CNNlinteractive featured an article
about the Clintons accompanied by a montage of large images of Monica Lew-
insky, Ken Starr, and President Clinton layered over dozens of smaller images of
other “plavers” from the media scandal. Even though Wag the Dog had been
released on DVD a month earlier, the banner advertisement announcing the
DVD release reappeared directly above the sex scandal story. (Unfortunately,
CNNlinteractive denied my request to authorize the use of a screen capture |
made of this Web page.) This blatant hypercommodification of scandal for Time-
Warners New Line Cinema by CNN and Wag the Dogs producers is a striking
example of the seamless conflation of the fictive and the real, tabloid and legiti-
mate news, as well as news and entertainment during the “crisis in the White
House.” (See fig. 3.) Indeed, the CNN Web site collapses TV’ generie bounda-
ries and programming conventions {for example, the “commercial break”) mto
the mise-en-scéne of one Web page.
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These inter- and intratextual stralegies are symptomatic of the news media’s
ability to create the news while constructing an illusory sense that the network
15 objectively reporting naturally newsworthy events as they unfald,® Although
brief disclaimers appear when CNN s reporting on its parent company Time-
Warner, such “admissions™ are a stamp of integrity for the serioys genre of the
news division that, in turn, allow the “softer” formats to do their ideological work,
For instance, CNN produced a special segment on the popularity of the Wag the
Dog video in which CNN correspondent Cynthia To nquist reporied that “viden
stores are scrambling to meet the skyrocketing demand for the 1997 film.”# The
segment’s “movie analyst,” Martin Grove, informs us that “a lot of people who
consider themselves informed want to become more informed and therefore are
going to see the movie.”

Groves comments suggest the pedagogical role Wag the Dog has adopled,
gaining the epistemalogical status of documentary and thus educating the .S,
public about actual media scandals and real politics, Although Baudrillard may
be guilty of Propagating apolitical abstractions, the Baudrillardian sensibility in
Wag the Dog demands even close: scrutiny precisely because the film became
such an all-encompassing signifier for understanding nof only the scandal but
LS. foreign policy and actual military actions, Unlike the “harder” news reports,
we were never informed in this report ar elsewhere on CNN that Wag the Dog
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was produced by a sibling company of the network, In addition, the possibilitics
of “wag the dog scenarios” were endlessly*debated across CNN's television pro-
gramming, and melastories about the coincidences between the film and real
events circulated alongside metadiscussions about whether it was appropriate for
the news media to be framing the debate in terms of a fictional film in the first
place. This seemingly inevitable cthical navel-gazing by media professionals
serves to further distance the American public from any discussion of the real
scandals of the 1990s, such as the Gulf War; Bosnia; Rwanda; the Savings and
Loan theft; the digilal spectrum giveaway; institutionalized racism, classism, and
sexisim; and the scandalous crisis in democracy produced by industrial-military-
government-entertainment-media conglomerates.

CONCLUSION

Although | have already discussed many of the ways that Wag the Dog was
deployed for different political and commercial purpases, in his discussion of the
glohalizatiom of commimieation John Tomlinson reminds us that “media scan-
dals, like all media representations, lose some interest, some “immediacy,” as they
cross cultural distance . . . [because we] . . . only fully engage with scandals insofar
as they seem relevant to our ongoing, lived experience.”® [lustrating this, a
January 26, 1998 CBS This Morning segment devoted to “opinions around the
world on the latest White House sex seandal,” reported that the British were am-
hivalent, that the French were indifferent, and that lsrael was “showing signs of
concern.” We are also told that “America’s enemies are having a field day. In
Baghdad the newspapers are talking about the moral corruption at the top in the
United States and there's more of the same in Iran.”

In addition to these different local receptions of global media scandal was the
appearance of Wag the Dog in several of the regions that President Clinton
bombed throughout 1995 and 1999, In fact, during the U.S. strikes on Irag,
Sudan, and Yugoslavia, Wag the Dog explicitly surfaced in all of the local contexts
of the countries being bombed. On the January 26, 1998, CBS This Morning,
Vicki Mabrey reported the following from Baghdad:

And something that's pretty rare here, on the inside of the paper, they're devot-
ng entire pages to this. There are articles titled: “The International lmphi-
cations of Clinton’s Low Morals” and “Menica Pushes Clinton to the Brink.”
There's also one that says: “Clinton Between the 'Tail of the Dog” So T have to
tell you that the term “wagging the dog” has gotten into the vocabulary over
here, They're wondering if Tife is going to imitate art and the president will
follow the plot of the movie Wag the Dog and decide to bomb lrag. Or also,
theyre wondering if this is going to force him to resign or be impeached.
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Frank Rich reported in the New York Times that Saddam Hussein later “de-
light[ed] in the mockery of Bill Clintor’s motives and resolve” by the airing of 2
bootleg copy of Wag the Dog on Iraqi state television (followed by edited se-
quences from the infamous Columbus town |l meeting in which CNN broad-
cast protestors voiced their opposition to Clintons policy on lrag).™

Mamet and Levinson's decision to make Albania the encmy became vet an-
other coincidence —in this case a potentially unfortunate one for the produc-
ers—as news that minority Serb nationalists were massacring ethnic Albanians
in Kosovo started making headlines in March 1998, The Cleveland Plain Dealer’s
prediction that “the situation in Kosovo could become Wag the Dog for real”
became a political and historical reality during the “crisis in Kosovo.”* The Mil.
waukee Journal-Sentinel later cited wire reparts claiming that as NATO pounded
the environs of Belgrade, Serbian television aired Wag The Dog replete with live
news updates of the bombing. In April Tugoslavia's film academy awarded its
top prize to Wag the Dog and invited the producers and director to travel 1o
Belgrade to accept the award ™ In the wake of Clinton's strikes in Afghanistan and
Sudan, CNN Headline News showed images of Sudanese prolestors chanting
and holding makeshift signs that read “Clinton; Wag (lie Duy™ in English and
Arabic (fig. 4}. Print and television reports of these appropriations of Wag the
Dog by the “enemy” lincluding an ABC segmeni showing Wag the Dog being
shown on Serbian TV may have functioned to mitigate domestic criticism of

Figure 4. Pratesters in Sudan hold mokaskiff “Clintan: Wog the Dog™ signs in
response to U.S. bombing raids on suspeched "I'Eunurufin&ln||:r|i-:n5."'ﬂ|:|l.lrl'a:.}r|:|f
CMNN ImageSaurce, Copyright 1999 Cable Mevs Mebwork, LP (1P .T rights
resarvad,
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L5, policy becanse many Americans, including journalists, would not want to
be aligned with a buzz phrase that had been poached for these very different
political purposes,

The culmination of this dizzying flow of global images and rhetoric reached
its apogee when the New York Times took “a detour into the absurd” to report that
“Yugoslav ofhcial, Goran Matic, claimed . . . that there are no real Kosovar refu-
gees, That the people we see acting like refugees are just . . . aclors, 3,000 to
4000 of them, getting paid $5.50 a day by NATO. The way it was in the film
Wag the Dog. As if to match him, a NATO spokesman would deny the story only
on condition of anonymity.”* These examples suggest that we must consider
local receptions of global media scandal, and they provide further evidence that
meaning does not inhere solely in the test itself. Yet as Frank Tomasulo has
warned, “[a]lthough a healthy epistemological skepticism . . . is an important
correclive to dominant ideology, extreme nihilism . . . can undermine even the
most settled of historical facts"* Wag the Dog unwittingly lends credibility to
Matic’s claim that the horrors in Kosovo, like the massacre in the Persian Gulf,
did not take place (as Bandrillard argues), thus pointing to the problematic ethi-
cal and political consequences of media postmodernism and Wag the Dog.

MOTES

Lam grateful to Larry Beinhart for providing helpful information.

I. The Lexis-Nexis database returned over seven hundred references to Wag the
Dog in network television news reports about President Clinton’s attacks against “ter-
rorist installations™ in Afghanistan and Sudan in August 1998,

2. César G. Soriang, “Enshrining the Wag," USA Today, December 21, 1998, 1D,

3. Dateline NBC, February 6, 1998, Trade journals and “box office analysts”
would later claim that the real scandal hurt the film Primary Colors financially be-
cause “the Billand-Monica show™ was on television every night for free.

4. James Barron with Jacques Steinberg, “Public Lives: A Waggish Tale In Wash-
ington,” New York Times, January 23, 1998, B2,

3. Jill Lawrence, “Comparisons to “Wag the Dog” Never Far Behind,” USA To-
day, August 21, 1998, 6A,

6. Tam glossing on Tony Benmet and Janet Woollacott’s analysis of “the texts of
Bond™ and “James Bond" as a “mobile signifier” in Bond and Beyond: The Political
Career of a Fopular Hero (New York: Methuen, 1987), 42-43.

. 5ee James Lull and Stephen Hinerman, “The Search for Scandal,” in James
Lull and Stephen Hinerman, eds., Media Scandals: Morality and Desire in the Popu-
Lar Culture Marketplace (New York: Columbia University Press, 1997), 17-19,

5. Patricia Mellencamp, High Anxiety: Catastrophe, Scandal, Age, and Comedy

Bloomington: Indiana University Press, 1992, 155.

. David Zarefsky, “The Decline of Public Debate,” USA Today Magazine,
March 1995, 56-38. The subtitle of Zarefsky’s picce makes another familiar argu-
ment about the relationship between media and the audience: “Thanks largely to
television.” he writes, “people have been transformed into passive consumers of mes-



Hoioywoon Gors 10 WartminGcrown 293

sges and images, rather than participants in a dialopue.” For a critical overview of
scholarship that has posited a passive television viewer see Lynne Joyrich’s Re-viewing
Reception: Television, Gender, and Postmodern Culture Bloomington: Indiana Uni-
versity Press, 1996). See also Kathleen Hall Jamieson and Scan Adlay, “When Is Presi-
dential Behavior Public and When Is It Private?” Presidential Studies Quarlerly 28.4
(fall 1998): B36 =860,

1. Alan Bernstein and Mark Sinith, “Quavle Takes Aith at Clinton in Visit: Hol-
lywoad Is Issue in Speech,” Houston Chronicle, September 23, 1992, 3, See also Greg
Braxton and John M. Broder, “Its Murphy Brown's Turn to Lecture Vice President”
Los Angeles Times, Seplember 22, 1992, AlG,

LL See Jennifer Rowland, “Hollywood Welcomes Clinton,” U.F.L, September 17,
1992; Robert W. Welkos, “"Hollywood Plays a Starring Role in Financing Politics,”
Laow Angeles Times, August 25, 1996, Al+,

12. According to Variety, “Aides say Bill Clinton nsually has several books going
it once. A typical collection includes a mystery, a biography, a hook on popular cul-
lure and a treatise on world economics.” See Joff Strickler and Lewis Cope, “Hot
Topics.” Virriety, December 16, 1992, 1E,

13. Michele L. Norris, “Angling to Catch a View of Clinton,” Washington Post,
November 22, 1992 B1.

14. Richard Roeper, “Clinton’s Party Week Is Wretched Excess.” Chicago Sun-
Times, January 20, 1993, 11. The five-day ceremonies were alse dubbed “Woodstack
937 by Bob Dart in “Clinton Party Crowd Will Groove to Woodstock of 93 Atlania
fournal and Constitution, January 7, 1993, 4.

15. Gregory Cerio and Luey Howard, “Bel Air on the Potomac,” Newsweek,
April 26, 1993, 7,

16, Vietor Gold, “Stay in Touch,” Washingtonian, March 1993, |,

I7. Elizabeth A Kaiden, "Colours Fmerge amid the Mud samd Grey,” The Straits
Times, June 23, 1998, 1 {emphasis in original ),

15, See Michael Rogin, “Ronald Reagan,” the Mavie: And Other F-pisodes in Po.
litical Detmonalogy (Berkeley: University of California Press, 1987).

19. Linda Lee, “A Wrinkle in Time: Bill Clinten’s Wonder Years,” New York
Times, January 10, 1993, sec. 2, p. 27,

20. Diane Haithman, “Designing Presidential Politics” Los Angeles Times,
July 25,1992, calendar sec., p. 1; *“Moming Edition,” NPR, January 15, 1993; Show.
biz Today, CNM, February 10, 1993; “The 52nd Presidential Inanguration: Bill Clin-
ton Becomes President.” Times-Picayune, January 17, 1993, ALD: Michael Leahy,
“Linda & Harry & Bill & Hillary,” Playboy, November 1993, 75+,

21. Marita Sturken, “The Beltway Class System Has Never Accepted Bill Clin-
ton,” Los Angeles Times, December 20, | 998, 5.

22, Geoffrey Wheatcroft, “Profile: Friends of Bill.” Independent, December 27,
1998, 16,

23. Thomas W. Hazlett, “Review of The Jerry Springer Show,” Reason 29 (April
1998): 74,

4. Lavra Grindstaff, “Producing Trash, Class, and the Money Shot: A Behind-
the-Scenes Account of Daytime TV Talk Shows,” in Lull and Hinerman, Media
Seandals, 190

£3. Sec Andreas Huysser'’s After the Great Divide: Modernism, Mass Culture and
Fostmodernizin ( Bloomington: Tidiana Ur]i'.'c*rsity Press, 1986); Patrice Petra, “Mass
Culture and the Feminine; The ‘Place’ of Television in Film Studies,” Cinema



294 FAMESE CASTONGLAY

Journal 23.3 (1986): 3=21, and juy}ess Streets: Women and Melndramealtic HEpm&Eﬂm-
tiors in Wetmar Germairy (Princeton: Princeton University Press, 19589),

26, Sec Lynne Jovrich, Reviewing Reception: Television, Gender, and Postmodern
Calture { Bloomington: Indiana University Press, 1996},

27, Mark Jurkowite, “The Dirudge Report's Scandalous Scoop,” Boston Globe,
Janmary 22, 1998, E1,

28, Gary Chapman, “Digital Nation: When High Technology Stoops Low,” Los
Angeles Times, February 9, 1998, D6, During the late 1990s the World Wide Web has
increasingly begun to be viewed as the TV of the Internet (a conflation literalized by
the proliferation of Microsoft's WebTV] at the same time as the emerging technol-
ogy of the Web also has become more and more synenymous with Internct itself. As
Web TV promises to “bring the Information Superhighway right into [American | liv-
ing room|s} without a personal computer,” the Web may already be assuming a posi-
tion alongside or beneath television in the aesthetic hicrarchy of media culture (as
Chapmans comments suggest). Consequently, just as film and television studies
scholars have turmed their attention to 'il:11'|:_.'"t.:|:_‘|:l|:i-l"'_l.' devalued [Jl:l]:llll':'ll’ forms, so, too,
should we expand our purview to include the intertests of the important medium of
the World Wide Web,

29, John Blosser, "Why We Still Love Billl,” National Enquirer, October 3,
1999 (accessed on July 8, 1999), <<http:/fwww. nationalenguirer.com/frchive /stories/
198 bl >

30, In her discussion of the media’s “Hortonization of Clinton™ after the release
of the Starr Report, Anna Fverett argues:

Presiclent Clinton as public test is essentially Senator Bulworth in several re-
spects. Both men use sex to ease the mid-life crisis. Both men are “down” with
black people. Both men are liberal politicos. Both men engage in scandalous
hulmk ior. Both men are viewed as a friend to blacks —they are black people’s

niggah,” as the Halle Berry character affectionately rechristens Beatty’s Bul-
warth. (Of course it should g0 withont say mg that fﬂr Lami Guimnier, L'H Jovee-
lyn Elders and the countless mumbers of black deinstitutionalized welfare
recipients, with a Democratic friend like Bill Clinton, who needs Republican
enemies?). “Bulworth, Clinton and the Starr Report: Some Eerie Parallels,”
Sereening Noir Online: A Newsletter of Film and Video Culture 1 (spring/
swmmer 1999) (accessed July 20, 1999), <httpd/wwa.flm-studies.ucsb.edu/
facultyfeverett mews_letter/>.

31, Toni Morrison, “The Talk of the Town,” New Yorker, October 5, 1998, 32,

32, Kevin Sack, " Blacks Stand by a President Who "Has Been There for Us"" New
York Times, September 19, 1995, Al

33. Referring to the “boxers-or-briefs question” from Clinton’s 1992 campaign ap-
pearance on MTV, Barber also points to Clinton’s “ordinariness™: *You wouldn't ask
'I.!'lI'IT !;'l{] '|.'|..|'||-'|1 I.I'Ill;,:l ﬂll- ‘lhﬂrt'] ll'“_ WEATS, h'l_il' }[1'“ 'I'-"I:Fl.l]l.l rl'aL. YLLLE |H'li:-|!!ll:l {. |.J|.I||I:I:|'|. 1%
willing to answer these lunn:lz. of questions.” See Francine Kicfer, “The Climton Presi-
:‘]-:_alt,:. s Femmumine "'.i]. I;.t||;]1|t. " Christian Science Monitor, June 7, 1999, 2+,

3+ One could also arguc that the details of Clinton’s * “sexual encounters” with
Lewinsky contained in the infamous Starr Report and articles in the tabloids con-
structing Clinton as a borderline sexual predater function to remasculinize the presi-
dent in a different wan:



HowtiywooD Goes 10 WASHINGION 295

35, The New York Times reported that “President Clinton’s decision to attack Irag
has brought him a substantisl boost in approval ratings for handling both foreign
policy and his overall job as President and has diminished uncertainty over his lead-
ership on the world stage according to the latest New York Times/CBS News Poll.”
See Richard L. Berke, “Raid on Baghdad,” New York Times, June 29, 1993, A7+,

36. “The “Wimp That Reared,”™ New Statesman & Society, July 2, 1993, 5-10.

37. Ella Shohat and Robert Stam, Unthinking Farocentrism: Multiculturalism
and the Media (New York: Routledge, 1994, 130.

38, Sce James ':::;::«!Gnglta}', “Masquerades of Massacre: Gender, Genre, and the
Gult War TV Star System,” Velvet Light Trap 39 (1997): 5-22. Kristin Hoganson has
suggested that criticisms of Bill Clinton’s inability to lead as “commander-in-chief”
af the armed forces were uneanmily similar to the gender politics and discourses of
masculinity that provoked the Spanish-American and Philippine-American Wars,
Clinton’s lack of intervention in Bosnia inspired a 1994 letter published in the Walf
Street Journal demanding that “[tlhe prissy-pants lemon-suckers running our State
Department . . . be replaced by real men who will speak the naked truth.” See Kris-
tin Lee Hoganson, The “Manly™ Ideal of Politics and the Imperialist Impulse: Gender,
LS. Political Culture, and the Spanish-American and the Philippine-American Wars
(Ph.D. diss., Yale University, 1995), 454.

39. Douglas Kellner, Media Cuiture: Cultural Studies, Identity, and Politics be-
tween the Modern aind the Postmodern (New York: H{u:!h:{lgc, 19953, 1.

40, Ibid., 43,

41. Steven Connor, Fostmodernist Culture: An Introduction to Theories of the Con-
temporary, 2d ed. (Cambrid pe: Blackwell Publishers, 19457), 190,

42. Stanley Kauffman, “Vengeance and Vexation”” New Republic, February 2,
1998, 24-15. On the public sphere see Jurgen Habermass classic study The Strue-
tural Transformation of the Publie Sphere: An Inguiry into a Category of Bergeois
Society, trans. Thomas Burger and Frederick Lawrence (Cambridge: MIT Press,
1996). Recent work has eriticized Habermas for not recognizing social inequities in
relation to the public sphere. See the contributions to Bruce Robhins, ed., The Phan-
tom Public Sphere (Minneapolis: University of Minnesots Press, 1993),

43. Levinson reiterates this in a print interview: “Thake the Gulf War visual of the
smart bomb going down the chimney and blowing up the building. You could really
fake that quite casily with digital work with today’s technology. And so | said, thats sort
of fascinating to me, and then wondered how that would play out” See Denis Hamill,
“Barry Levinson Looks Back at Diner and Rain Man and Ahead to the Release of
Wag the Dog,” Daily News, December 21, 1997, Sunday Extra Sec., p. 2

44. This atternpt to distance the film from discussions of “life imitating ant” fune-
tions similarly to the strategy of denial espoused m Wag the Dog. In erder to divert
attention away from the potential sex scandal, Brean tells Winifred Ames to introduce
disinformation by initiating a series of dendals, For instance, Brean instructs a staff
member to leak mformation to the press that the reason the president extended his
trip to China “has nothing to do with the B3 bomber program.” “But there is no B3
bomber,” an aide replies. *That’s right,” says Brean, “and we don't know how these
Tumars get starked.”

45, Jean Bandnllard, Simedations (New York: Semiotext[e], 1983), 26, 30.

40, Jean Bandrillard, The Gulf War Did Not Take Place (Bloomington: Indiana
University Press, 1995).

47, Paul Patton, introduction to The Gulf War Did Not Take Place, 16.



296 BaMEs CAITONGUAY

48, See Larry Beinhart, American Hero (New York: Ballantine Books, 19493),

49, | am not suggesting that the Internet is inherently undemocratic. [ would ar-
gue, however, that we should avoid the kind of crude technelogical determinism that
often informs hoth vtopian and dystopian visions of the Internet. Web sites dedicated
to the politics of the Clinton-Lewinsky scandal sugmest a wider range of discourses
than those available through television or in mainstream print media. Not SUTpris-
ingly, the phrase “Wag the Dog” also informs many criticisms of the president on the
Internet and the Web. See, for instance, <httpe/www.actionworks, orgfenides/wag/
wagdog htm =, {Jltt]'.-:m!.-ww.dmt-:‘n]i|:|¢:rtj.-'.c;|;:11|."1.-.'.'+g the dog.html>, and <httpi/
www.antiwar.com/>.

50. Baudrillard does in fact insist at unl]mint that the Gulf War was truly scan-
dalous: “If this war had not been a war and the images had been real images, there
wontkd have been a problem. For in that case the non-war would have appeared for
what it is: a scandal. Similarly, if the war had been a real war and the information had
not been information, this non-information would have appeared for what it is; a
scandal.” As Targue, however, Baudrillard does not elaborate a critical secount of the
scandal of the Gulf War but offers a ].Lrgth clesc Tiiﬂiw: account of the event’s efface-
ment by the media. See Baudrillard, Gulf Wear, B

2L E:lndrﬂ]slr[] Caredf War, 61,

52, Jean Biim]ri”m'd. The licatesy af Commmumnication (New York: Semiotext{e),
1983), 9,

>3, See Stuart Ewen, PRE: A Social History of Spin {New York: Basic Books, 1996),

34, Todd Gitlin, infroduction to Erik Barnouw, ed., Conglomerates and the Media
{New York: New Press, 1998), 9.

35. Michael Sprinker expresses o similar ambivalence in his review of Levinsons
Tin Men (1957) when he writes, “Given the obvious superiority of Levinson’s film to
the bulk of Hollywood's current pulp production, one feels almost churlish in eriticiz-
ing Tin Men. Yet it is precisely Levinson’s intelligence which disappoints.” See Mi-
chael Sprinker, “Tin Men,” in Frank N. Magill, ed., Magills Cinema Annual 1988 A
Survey of the Films of 1987 (Pasadena: Salem Press, 1988), 357,

56. Robert W. Welkos, “Are "Wag's' Ads Taking Real Life by the Tale?” Los Angeles
'I':'rrta‘ﬁ }.ﬂnl..m 29, 1995, Calendar Sec_, F47.

“Dog’ Has [ts Day with the President,” ['5A Today, ];_nm.arjr 8, 1995, 2.

‘Jﬁ Ed Fishbein, “Clinton in Good Humer at Fund-Raiser,” Sacramento Bee,
fanuary 10, 1995, A2,

39 Tam adapting this term from Thomas Schatz’s “The New Hollywood Studio
System,” in Conglomerates and the Media.

6. See Daniel C. Hallin, “Commercialism and Professionalism in the American
News Media,”™ in James Curran and Michael Gurevitch, eds., Mass Media and Soci-
etv, 2d ed. (London: Amold, 1996), 243-262: and Michael Gureviteh, “The Glohal-
ization of Electronie Jouwrnalism,” in Curran and Gurevitch, Mass Media and Society,
204-2124.

61. CNN Sunday, August 23, 1998,

62. John Tomlinson, " ‘And Besides, the Wench is Dead’: Media Scandals and the
Clobalization of Communication,” in Lull and Hinerman, Media Scandals, 71-72.

63. Tomasz Kitlinski, Pawel Leskowicz, and Joe Lockard have also argued, how-
ever, that "[a/rguments in the Arab press for an anti-Clinton conspiracy varied be-
tween those who believed the scandal was generated in response to an emergent
White House opposition to Ismeli expansionism and those who viewed Clinton's



Howtitvywoon Gors 1o WasHinGray 297

misfortumes as political cash being converted by the Jews.” Tomasz Kitlinski, Pawel
Leskowice, and Joe Lockard, “Monica Direyfus,” Bad Subjects: Political Fducation for
Everyday Life 44 (May 1999); 23,

4. Frank Rich, “Dying in Columbus,” New York Times, February 21, 1995, Al ]

63, Elizabeth Sullivan, “Kosove Violence Threaters Neighbors,” Plain Dealer,
March &, 1995 7A,

66. "Serbian TV Viewers Sec Wag The Dog,” Milwaukee Journal-Sentinel,
March 27, 1999 8. The front page of the Baston Herald described this as “a novel
twist in the propaganda war with America " apparently unaware that Saddam Hussein
had wsed the same tactic. See Andrew Migz, “Escalation: Kosove Conflict Spills into
Bosnia, Albania.” Boston Herald, March 27, 1999 1,

67. "Envelope Please: Wag The Dog Cets Serh Prize,” Boston Globe, April 18,
1999, A35.

68. Larry Beinhart, “Book. Movie, War, Realitv,” New York Times, May 18,
1999, A23.

69. Frank P. Tomasulo, Tl See It When | Believe It': Rodney King and the
rison-House of Viden,” in Vivian Sobchack, ed., The Persistence of 1 tstory: Cinema,
Television, and the Modern Fient [(New York: Routledge, 1996), §1.

I'!l



